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Operable

“‘ Robb M. wrate & revesrey for Kula Rereabving Sushi Bar

e DDOOO e

Got there a1 about 4:45pm axpacting we gol there 1o baal the dinner rush... But
NoooooooD... Thare wan 8 bunch of psopls almady waiting outside. 'Whan | signad in
my party of 3 we wen numbar 245 and thay wens now senving number 177,.. Estimated
Wil Time = 2 hours,

50 wo waitod as patiently as possibie. R was wanm outside with litle shace. Realy
oould ve used a nice ooid glass of water. | just kepd thinking._. *1 sure hope this is worth
-

2 hours later wa finally gt sat end the axponance underaay. Food was outstending and
| am looking lorward 10 going back. s ... R mow

Wins this review _..7

L] = [Funmy s Cool

Q

Wandy Z acded a photo for Mercedes-Benz of San Jose
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%S & Robb M.wrote a review for Kula Revolving Sushi Bar

;;““_, (¢ e [ [ [ BREERE

Got there at about 4:45pm expecting we got there to beat the dinner rush... But
Noocooooo... there were a bunch of people already waiting outside. When | signed in
my party of 3 we were number 245 and they were now serving number 177... Estimated
wait time = 2 hours,

So we waited as patiently as possible. It was warm outside with little shade. Really
could've used a nice cold glass of water. | just kept thinking... | sure hope this is worth
it

2 hours later we finally get sat and the experience underway. Food was outstanding and
| am looking forward to going back., Is it...Read more

Was this review ...7

P Usetul =~ Funny % Cool

Wendy Z. added a photo for Mercedes-Benz of San Jose
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Understandable

Trichromatic View Monochromacy/Achromatopsia
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Click to run Adobe Flash Player.
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[the Why]

What are the real-world benefits of
compliance and consequences of
noncompliance?

the the
Benefits Consequences




the Benefits

of website compliance

Avoid

SEO Potential Audience &

Lawsuits Demographic
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(2) Avoid Potential
Lawsuits

Federal Website Accessibility Lawsuits:
2015 to 2018

2015 2016 2017 2018
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